
S E R V I N G  F L O R I D A ’ S

TREASURE COAST



With more than three million visitors annually, Florida’s Treasure 

Coast reaps tourism dollars in addition to the spending of its affluent 

year-round residents. Known as the “Hamptons of the South,”  Vero 

Beach has the fourth highest concentration of wealthy households in 

the country, with 14% of its residents being millionaires. The average 

household income within 60 miles of the outlet center is $88,264.

A permanent population of over 1.7 million 
within 60 miles 

3.3 million visitors annually 

4th highest concentration of wealthy households, 
retirees and vacationers (second home owners) 

Vero Beach’s Orchid Island boasts an average household 
income of $200,000

14% of Vero Beach’s households are millionaires 

More retired CEOs than anywhere in the country  

Nearly 20 million in home furnishing category annually

T H E  V E R O  B E A C H  M A R K E T P L A C E  
W E L C O M E S  S H O P P E R S  B Y  T H E

MILLIONS

OVER 40 STORES



STATISTICS 15 MILES 30 MILES 60 MILES 90 MILES

Population 209,277 705,482 1,761,488 5,814,864

Households 83,820 271,692 702,626 2,140,410

Median Age 55.2 48.9 49.3 41.5

Average HHI $95,825 $77,504 $88,264 $86,297

DEMOGRAPHICS
S T R O N G



OUTLET
H O M E  F U R N I S H I N G S

The shopping destination strengthened its existing home 

furnishings category welcoming Design Within Reach Outlet 

(over 25,000 square feet) in early 2019.  The store’s grand 

opening marked the first time the highly-regarded and stylish 

brand began operating a store location within a traditional outlet 

shopping center environment. 

Known as the largest retailer of authentic modern furniture and 

accessories in the world, Design Within Reach Outlet joined  

RH Outlet at the center where plans to further expand the 

category are in progress.

D E S T I N A T I O N
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KEY DRIVE MARKETS:

CAPE CANAVERAL	 73 MILES

ORLANDO			   99 MILES

MIAMI			   141 MILES



M E E T  T H E  V E R O  B E A C H  O U T L E T S  T E A M
The Simpson Organization, Inc. (TSO) is an Atlanta-based, multiservice real estate company founded in the late 

1980’s by A. Boyd Simpson. The company has a long track record of successful investing in office, retail and mixed-

use projects and has completed in excess of $3 billion of commercial real estate transactions. Since its founding 

25 years ago, TSO has grown into a full-service real estate company that provides asset management, brokerage, 

property management, leasing, and consulting/advisory services. The company capitalizes on value-enhancing 

opportunities by bringing its skills and expertise to transform overlooked and underperforming properties into solid, 

stable cash producing assets. Employing approximately 85 professionals, TSO is headquartered in Atlanta, Georgia 

and is recognized as one of the most astute investors in the Southeast.

Welcome to The Was Group.  We are one of the largest 3rd party leasing firms in the retail industry today.  Our 

portfolio includes outlet centers, mixed-use centers and value centers. TWG currently leases many retail centers 

across the country, with a combined GLA of over 3 million square feet. We help our Landlord Clients in all 

phases of property management, including leasing, marketing, negotiating deal terms, lease renewals, etc. We 

help our Retailer Clients in all phases of portfolio management, including formulating strategies, site selection, 

negotiating deal terms, lease renewals, etc. Our Executive Team includes former CEO’s and Leasing Executives 

that have experience from both the Landlord and Retailer sides of the business. This provides us with numerous 

strategic advantages in that we are able to understand the nuances involved from all perspectives on any given 

deal. Our Executive Team has been actively involved in the retail industry for over 75 years. During this time, we 

have established a reputation that is built on INTEGRITY and RESULTS FOR OUR CLIENTS. Our Roadmap starts 

with our Mission, which is enduring. It declares our purpose as a firm and serves as the standard against which 

we weigh our actions and decisions. Our Mission is to run a company based on integrity that focuses on the best 

interests of our clients, employees, community and owners. The Was Group takes pride in operating as a Social 

Entrepreneurial Firm. We are actively involved in efforts to improve our community and we donate our time and 

money to causes that are important to our firm.

Founded in 2010, Strategy +Style Marketing Group is a strategic consulting and marketing services provider bringing 

more than 30 years of domestic and international experience to private equity investment groups, shopping center 

ownership entities, real estate developers and retailers. Representing projects that total more than 11 million square 

feet, to date, the group serves a diverse client base operating as an outsourced marketing department to maximize 

asset value, profitability and net operating income. Strategy+Style Marketing Group specializes in overall positioning 

and branding, digital advertising, interactive/online management, public relations, social communications and 

tourism marketing. Visit www.strategyplusstyle.com for more information.

LEASING: Jeffery T. Was  |  The Was Group  |  862.203.4352   |  jeff@thewasgroupllc.com 

Frank J. Was  |  The Was Group  |  862.203.4352   |  frank@thewasgroupllc.com

The Simpson Organization


